Tohoku
Medical
Megabank
Licenses AllegroGraph
OAKLAND, Calif. — February 26, 2014 — Franz, Inc. and Tohoku
Medical Megabank announce the licensing of AllegroGraph. Graph
databases, like AllegroGraph, are one of the new technologies
encouraging a rapid re-thinking of the analytics landscape. By
tracking relationships – in a network of people,
organizations, events and data – and applying reasoning
(inference) to the data and connections, powerful new answers
and insights are enabled.
“Lots of answers can be provided by graph (network) analysis
that cannot be answered any other way,” stated Dr. Jans
Aasman, CEO of Franz Inc. “Fortune 500 companies recognize it
is crucial that executives deploy Semantic Graph Technologies
as a new competitive tool.”
About Tohoku Medical Megabank
Tohoku University Tohoku Medical Megabank Organization was
founded to establish an advanced medical system to foster the
reconstruction from the Great East Japan Earthquake. The
organization will develop a biobank that combines medical and
genome information during the process of rebuilding the
community medical system and supporting health and welfare in
the Tohoku area. The information from the brand-new biobank
will create a new medical system, and, based on the findings
of its analysis, the organization aims to attract more medical
practitioners from all over the country to the area, promote
industry-academic partnerships, create employment in related
fields, and restore the medical system in Tohoku.
About Franz Inc.
Franz Inc. is an innovative technology company with expert
knowledge in developing and deploying Graph Search solutions.
AllegroGraph, Franz’s high-performance, transactional, and

scalable Graph Database, provides the solid storage layer for
powerful Enterprise grade NoSQL solutions. Franz’s products
and Professional Services are uniquely positioned to help
bring your complex ideas to reality.
AllegroGraph’s Activity Recognition capabilities provides a
powerful means to aggregate and analyze data about individual
and organizational behaviors, preferences, relationships, plus
spatial and temporal linkages between individuals and groups.
Franz customers include Fortune 500 companies in the
government, life sciences and telecommunications industries.
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